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The 2012 SGMP NEC will be held in New Orleans, LA, on May 16 - 19, 2012.

This will be our 30th annual NEC 0 the biggest annual event in the government meetings
industry & is where government professionals from across the country come together for

one -stop and non -stop education, resources and networking.

If you would like information to help you plan and/or budget for your participation, go to the
one -page NEC primer on the SGMP homepage under conferences.

http://sgmp.org/conference/primer.cfm


http://sgmp.org/conference/primer.cfm
http://sgmp.org/conference/primer.cfm

Iy, Society of Government

Iy Meeting Professionals

Presi dent 6s

NATCAP News & Views

NATCAP News & Views is published 6 (six) times a yea
Issues will be released on the first of each of the followi
months: September, November, January, March, May,

Committees

National Board

All articles must be received three weeks before the Iss Ask the Expert
released to be consider eo
newsletter. Please send articles to:

communications@sgmpnatcap.org New Communications

Advertising Silent Auction Info

Advertising opportunities R2cap ard First Meeting

If you are interested in advertising opportunities, please
information on our website, WWW.Sgmpnatcap.org

an email to: communications@sgmpnatcap.org

Programs Information

Membership Notes
Rates for Newsletter Ads :

1/4 page = $125 per issue
1/2 page = $250 per issue
Full page = $500 per issue

New Members

Sponsorship Letter
Rates for website banner Ads :

Home / Index Page = $200 per month
High Traffic Sub Page = $150 per mont Industry Updates
Random Placement on site = $100 per

SGMP National Capital Chapter
P.O. Box 2486

Washington, DC 20013
Www.sgmpnatcap.org

National Headquarters
WWW.Sgmp.org
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Presi dent

Dear NATCAP Members,

It is an honor and a privilege to serve as the NATCAP Chapter Pr
am very excited to work with the eight talented and hard
Members and the many dedicated and committed volunteers wha
made our many events and programs truly inspiring. | am very
enthusiastic to see the potential of our future leaders as more and
creative minds add their mark to our committees and this organize
With a new year and a new board we will begin to see new ideas
|l am reminded of this quot e,

ri sk, stepping from the know

NATCAP has started a couple of things new for the 2011
about; however, you might not be aware of.

1. The Tradeshow has MOVED!  The 2009 -2011 NATCAP [
regarding the tradeshow. The board voted and agreed to move t
October 2012 and the 2011  -2013 NATCAP Board has agreec
tradeshow. Please be on the lookout for more information rega
the Nov/Dec
Newsletter.

2. Reducing the Newsletters issues from 10 to 6. The 20
the members with articles, information and resources that you nee
take the initiative to contribute articles for our News & Views. Plea

communications@sgmpnatcap.org to submit your article anc
article submission is due.

3. Networking!  We have heard from our members calling for
with additional to the Monthly Meetings. We are happy to
networking opportunities, Washington DC, Maryland and
website at www.sgmpnatcap.org __ to learn more about these

4. New Website! Last year NATCAP won the 1st place at the
Website of the Year and we are looking forward to having that &
Communications team is launching our new look, please visit our
www.sgmpnatcap.org __ and learn about our next meeting, adve
opportunities along with so much more.

5. Treasurer Report, our very own Treasurer will provide 3 repor
regarding NATCAP funds for 2011  -12.

We are all here to serve our members. Please feel free to |
ideas you would like to see the chapter implement, or improveme
doing as we value your input and contribution.

Quinn

2011
presid

News & Views
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national Program Analyst
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emy
munications@sgmpnatcap.org

oize yony) Jo Asa1no) oloyd

Second Vice -President
Brian Chung, CGMP
National Sales Manager
Chicago Convention & Tourism
Bureau
membership@sgmpnatcap.org

surer

ard C. Howe

or Sales Manager

n Washington DC /
hersburg
surer@sgmpnatcap.org

Government Planner Director
Margaret Grant

Program Assistant

Department of Homeland Security
specialevents@sgmpnatcap.org

plier Director

ekah Gallon -
henson

s Manager

n Rockville & Executive

ting Center
rams@sgmpnatcap.org

Immediate Past President
Cindy Barner, CGMP
Meeting Manager

RGFCC

Supporting Office of Naval
Research
elections@sgmpnatcap.org
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Getting involved has never been easier. Members have the opportunity to be"g
NATCAP Chapter and contribute their ideas and energy by joining one of our committee
Committees offer the chance to increase your leadership skills, network with members and
become more involved in making chapter decisions. Find out which committee is right for
you.

\_

Membership & Marketing Committee is responsible
recruitment and retention goals. For more information, ¢
contact Brian Chung, CGMP at membership@sgmpnatca
ANATCAP Membership & Market

Special Events Committee  plans, organizes, and delive
for the year: the Holiday Celebration & Silent Auction (HC&S
Galas (HA) and Summer Outing (SO). For more inform
please contact Margaret Grant at specialevents@sgmp
iINATCAP Special Events. o

The Community Outreach Committee develops an o
help strengthen our communities with the support of SGMP
donations, and monetary assistance. For more informa
please contact Renita Street, CGMP at  outreach@samp
subjectline ANATCAP Community Out

The Programs Committee develops the content and fo
meeting and the Tradeshow by coordinating meeting and F&
securing speakers and topic
development.  For more information or to join the Pro
contact Rebekah Gallon - Stephenson at programs@sg
subj ec tNATGAR Brogifams 0

The Communications committee is the voice of NATCAF
News and Views and the Website, www.sgmpnatcap.org
for articles from the board of directors and members.
the Communications committee please contact Sean W
communications@sgmpnatcap.org with the subject line

The Nominations & Elections Committee functions
for SGMPOGs National Board o
join the committee, please contact Cindy Barner, CGMP at
with the subject line ANATCAP Nomi nat.

Ly,

Sy News & Views
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1-13 National Board

B % 1 First Vice President
- Rhonda Wise, CGMP
‘ : U.S. Department of Labor
- Dallas, TX

wise.rhonda@dol.gov

=

Treasurer

James Lynton, CHSP
SpringHill Suites Sacra-
mento/Natomas
Sacramento, CA
james.lynton@springhillsac

ramento.com

Director

Kelly Roche, CGMP
Irving CVB

Irving, TX
kroche@irvingtexas.com

Second Vice President
Shelley Mann, CGMP
Hilton Worldwide

Dallas, TX
shelley.mann@hilton.com

Director

| Maggie McGowan, CGMP,
CMP

University of Oklahoma

Norman, OK

mmcgowan@ou.edu

¥ ~ Immediate Past President
Melody Kebe, CMP, CGMP

& Defense Information Systems

i Agency

o Ft Meade, MD

melody.kebe@disa.mil

gion | Board Liaison

| Board Liaison for Region |, which includes the following
England, Greater Pittsburgh, and Old Dominion. Some of you may
onal |l i ai son i s supposed to do. | f

|l dm here to |isten and assist your
able to attend chapter meetings and board meetings when my

hapter liaison is also responsible for keeping your Chapter

ing what is going on within the organization as a whole.

ation System (OES) program. This is very exciting for our mem-
go on line to complete training. Upon completion of the

will help maintain your CGMP and CMP designations. This is in
nding chapter meetings.

MP national asking for volunteers to participate in national
this some thought and volunteer for the committee you

ization or issues you would like to discuss,

not

c ha

honda@dol.gov. . | 6m al ways willin rk w
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ICOHERE: EXTEND YOUR CAPABILITIES. REDUCE YOUR MEETING COSTS.

EXPAND ATTENDANCE AT GOVERNMENT MEETINGS AND

CONFERENCES.

As the need for global collaboration expands it has become increasinghy important to consider
cost-effective, accessible and secure ways to extend physical in-person conferences to include
those who cannot travel due to reduced meeting budgets and increased workloads.

iCohere is a small business supplier on the GSA IT-70 Schedule that has been producing multi-
day to multi-week online conferences since 2003, We can extend your in-person meetings and
conferences to remote Internet-connected participants nationally or intermationally in a

highly interactive manner. We can also produce entirely online {also called “virtual® or “digital”)
conferences focused on specific topics of interest,

Our “Soup-to-Nuts” Approach:

—+ Live video webcasting & chat =* Registration & payment processing

— Online discussions —* On-demand recorded presentations
=#* Participant networking —* High accessibility

—* Help desk =* Live captioning

— Mobile access —= Session archives

We are a customer-focused technology company that provides a proven, cloud-hosted platform
with facilitation, media production, and support services for professional online collaboration
projects and events, Qur integrated system is flexible enough for anline conferences,
collaborative eLearning courses, large-scale webinars, and online communities of practica. We
offer training and support through every step of the planning, configuration, and execution
process, ensuring that our clients fully understand and maximize their experience with our
feature-rich cloud-hosted platform.

Far ten years, our team has been working with associations, non-profits, and government
agencies—Including the U.5. Department of Labor, MIH Clinical Center, and U.5. Forest Service—
helping them successfully meet their goals with online programs and collaborative projects.

iCohere is pleased to offer initial consulting and planning services at Mo Charge to
.5, government agencies. Please call Lance A, Simon for an appointment and

\ demonstration at {202} 870-6146 or e-mail lance@icochers.com. _/




USFS Extends Event Through Online fAHybrid
By Lance A. Simon, iCohere

One of the directives in the Obamab6s administration
technology to reduce travel requirements, increase collaboration and create more inclusive
meetings.

The U.S. Forest Service had exactly these challenges with their 2010 Sustainable Operations
Summit. The actual physical event was held over three days in Atlanta at USFS

headquarters, but many hundreds of employees were unable to be there in person due to

travel and work restrictions. The solution was a GSA -approved hybrid conference produced
by iCohere.

Conference Result: A savings of $400,000 in travel and facilities expenses, and 300 metric
tons of CO .

inWe were |imited in our video teleconferencing site
internal network systems, 0 says Jim McGinnis, USFS
So USFS took a hybrid approach, mixing their internal systems with secure Internet -based

broadcasting, to enable all U.S. Forest Service personnel to take part in the event.
Participants were able to:

Watch every presentation live, either by themselves or in office groups.
Access live Closed Captioning if needed.

Interact live by posing questions and comments via chat and over phone.
Take part in online discussion forums on specific interest topics.

Post their own case studies and presentations.

Evaluate the conference through an online survey.

View archives of presentations within one hour after the end of each session.
Download slide files for future use

= =4 =4 -4 -4 -8 _9_-9

Organizing the event in this way enabled the U.S. Forest Service to leverage their secure
internal video system but also get hundreds more people involved in the

conference.

iThe sweet spot was to use our internal systems
with these virtual conference services, 0 says
Learn more about how USFS leverages GSA - approved online conference services:

http://www.youtube.com/watch?v=krSAt0zAstY




Ask the Expert

Ted Miller, CHME, CHSP, CGTP, Starwood Hotels and Resorts World

fAsk the Experto is a featured column in the NATCAP Ng¢
can ask their questions and get the answers they are looking by emailing their questions to:
communications@sgmpnatcap.org

Question _ This year we have been trying to book our meetings about 30 to 45 days out and cannot get the
dates we want. Last year we were always able to get a Tuesday arrival and a Thursday departure. We are
either being told no or we are being told if we want space we need to either arrive on a Monday and leave on
Wednesday or we must arrive on a Wednesday and depart of Friday. What is gong?

Answer _ Not knowing the city you were trying to book, let me give you the answer based on current market
conditions. First you may have read that corporate business is coming back very quickly. Usually in a recovery
you can tell when business is improving based on how many corporate travelers are back on the road.

The busiest day for any city hotel is always Tuesday night and the second is Wednesday night. Right now

what you are seeing are hotels managing their inventory and requiring you to take a less busy night if you

want a high demand night. Just so you know, in the corporate travel world which does the majority of

business in hotels a Monday arrival with a Wednesday departure or a Wednesday arrival and a Friday

departure are considered fANor mal Businesso patterns. So
conference you will need to shift the days of the week when you have your conference. The current business

model for the hotel industry sees their business continuing to improve for the next several years, so plan your

events based on what is available to get the best facility.

/Question Why are hotels not holding our room blocks open after the cut off date? My people never reserve by
the cut off date and | am now constantly having to find alternate hotels for my people.

Answer _ If a hotel is not forecasting to sell out during your conference they of course will keep your block open

and available to capture as many of your people as possible. However, if they are going to fill they have the right

to enforce the cut off date so they can fill all their rooms. The only way around this is to guarantee payment for

the rooms in your block whether they are filled by your people or not. That means you could be paying for
Qaveral nights of rooms with none of your people in them.

Question My group only picked up 60% of our room block and now the hotel is telling us
they will not give the refreshment breaks they promised in our contract. They are not honor-
ing our agreement!

Answer _ Without seeing your contract let me tell you what | think is happening. More than
likely there is a clause in your agreement that states that you must meet a minimum num-
ber of room nights in order to qualify for the refreshment breaks. What | normally see are
agreements requiring you to pick up 80% or more of your block. Now to be fair, if you only
gave the hotel 60% of the block it is not fair for you to ask the hotel to supply the breaks
when you did not deliver the revenue to them.

What | suggest you do is tell your people that if they want a room in the conference hotel
they need to make their reservation by the cut of date or they themselves are then respon-
sible for finding their own accommodations.

Ly,

Iy

News & Views



WHERE POLITICIANS
HAVE THEIR AFFAIRS.

Far an affair to remember, The Liaison Capitol Hill and

Art and Soul Events ars the perfact choice. Featuring an elegantly
designed outdoor patio, a scanic rooftop poal, a private dining
room, and up to 10,000 square feet of event space, The Liaison is
sure to impress 15 to 500 guests, Bayond the breathtaking
ambience, the delectable cuisine is cateraed by Art and Soul Events
and award-winning celebrity chaf, Art Smith, Convaniantly located
on Capitol Hill, The Liaison also pravides picturesque views of DC

as a stunning backdrop for maemorias that will last,

THE LIAISONER

AN AFFINA HOTELRCAMTGL M|

Art and Soul Events at The Liaison Capitel Hill, An Affinia Hotel
415 New Jersey Avenue | 202.393.7777 | artandsoulde.com



New Communicatic

Sean Wilkerson, CGMP, NATCAP First Vice  -President, 2011

This year the NATCAP Communications team is working to builc
with new methods of Communications for you the member.

You may already know about fi
ALinkedin. o

With Linked in our members have the opportunity to connect on-I
services and contacts, and build a larger network of available res
encourage you to fAlinko with
online with ALinkedin.o Our
about the industry and discuss with each other shared experienc

There are many new changes that can be found on our website
and design that will enhance your user experience. We are in t
completing the updates and will be fully up and running this Sept:

| encourage you to filog ono a

/ .f  1tds okay

Just search for NATCAP

Professional Networking Social Intera

o

4 Something old made new

NATCAP is revamping the 0Job r%l
click on our new AJobs Board bobe Board
your resume.
-

News & Views




Website Update

d NATCAP website launching this September

Saciety of Goverument
.'r!n'l‘r'u_»; Professiomnms

Programs Newsletter Sponsorship National Office
Learn about monthly e Become a sponsor or Connect to the !
programs and register - advertise with NATCAP SGMP National

PR ANVNATCAP
7 Ly

Latest News

September Program: Open House [ Member Scrambler

IRS Announces Increased Mileage
Reimbursement
Come find out about “Who we are, what we do and why we need you,” The Internal Revenue Service announced on June

as the Board members reintroduce you to SGMP NATCAP...... dlick for more 23, 2011 that effective July 1, 2011, taxpayers
may use new optional standard rates lo calculate

the deductible cosis of operating an automobile
for business.. details

Date: Sept, 21 Location: Liaison Hotel, 415 New Jersey Avenue, Washington DC

Introducing the new "Jobs Board” link

Click to find out how to post jobs and resumes SGMP Celebrates at 2011 NEC
How wviewable in flash video on the SGHP
homepage are highlights from the 2011 SGMP
National Education Conference in Norfolk, Virginia,

held June 811, 2011...details

Are you making the most of your network?
Change in Mational Terrorism
Advisory System

The Department of Homeland Security (DHS) has
updated the reporting of credible threats of
terrorest attacks in the United States..details

Onfine Conferences, Meetings & Webcasts g 1 o Juo=
: GSA Approved Cloud-Hosted Platform ﬂ i
M Iy A u.l.i
]COH.E;‘B.E Contract #

GE-35F-0490L)

Click here to find more opportunities about connecting with members through
"Social Media”

Free Consultation and Demonstration:
Contact Lance A. Simon, lance@icohere.com, (202) 870-6146

AP.org




Society of Government

ST Meeting Professionals  Annual Holiday Celebration and Silent Auction

Greetings Fellow NATCAP Members.

We are preparing AfnuarHolNgy TaeArRidonsand Silent Auction this year but in order to
accomplish that lofty goal, we will need the help of each and everyone.

As al ways, it is crucial to stress that our Silenfttducti on
monies raised at the event will help us sponsor our Community Outreach project and scholarships to the
SGMP 2012 National Education Conference.

But we candt bid on wonderf ul prizes unless we have wonder
generosity and donations again this year for our auction.

As SGMPob6s | argest chapter, we are committed to providing u
throughout the year. The Special Events Committee, chaired this year by Margaret Grant, is excited to be

planning an enjoyable event for you, and we are confident that both our planner and supplier members will

contribute as best as they can to make the effort a SUCCESS.

And so | challenge you & make a donation to the auction. Anyone may contribute. Donations may be items
or services that will stimulate bidding. Donations may come from you or your organization, and may also

be from your coll eagues or friends, so please dondét be afr
(Or l et the Speci al Events Committee know of prospects and
items can be:

*Hotel Stays/Packages *Airline Tickets *Arts, Crafts, Antiques

*Jewelry, Watches *Time Share Use *Sports or Theatre Tickets

*Gift Baskets *Wine and Spirits *Gift Cards

*House Cleaning *Home/Office Furnishings *Massages/Personal Wellness Packages

*Dinner for 2 *Amusement Park Tickets * And Much, Much More!

Donét be afraid to thinKomemaddei tbmsbaxé the key to our a
one of your unique, handcrafted creations. Think about combining items or services with your friends and

colleagues to create a tantalizing package, such as a resort stay with spa visit or round of golf. Suppliers o}

do you represent a regional or national hotel chain? Consider asking your headquarters to donate a hotel

stay at a sister property in another city. Let your imagination be your guide.

And remember, there is no better way to promote your venue or your craft than to have it on display be-
fore our many eager bidders!

The process is simple. With your donated item, please complete and attach the donation form accompany-
ing this letter. Use one form for each item being donated. Then submit your donation
by Monday, November 16, 2011 to:

Cindy Barner, CGMP
SGMP NATCAP
4075 MARVIN DRIVE
INDIAN HEAD MD 20640

Thereds no n e seddybuodomatonsttoday! And thank you for your support and interest in help-

ing SGMP NATCAP continue with another exciting year of programming for you, our valued members. If

you have any questions about this yeards Silent Auction, p
227 -1287/Margaret.Grant@dhs.gov or Cindy Barner, CGMP at 703.696.2009/cindy.barner.ctr@navy.mil

Sincerely,
Quinn Bruster, CGMP
SGMP NATCAP President
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Society of Government If submitting a gift certificate, please enclose a rack brochure!

T Meeting Professionals

2011 SILENT AUCTION DONATION FORM

CONTACT PERSON
COMPANY NAME
ADDRESS

TELEPHONE #
FAX #
E-MAIL

Description of Donatio(Please Print)

Auction Catalog Listing (please specify):

Restrictions/Expiration Date (if any):

(Please set any expiration degél&as® months following the silent auction date.)
IMPORTANiTEstimated Dollar Value (including tax, if applicable):

Sorry, we are not able to participate in S@&aMP NATU(

in the amount of $ for the educational and professional programming held throughout the year.
Payment Information: | Check (made payable to SGMP NATCARasterCard’| Visa ‘| American Expresd Discover
Card Number: Expiration Date: CVV2/Security Code: |
Cardholder Signature: Date:
Cardholder Name (please print): Title:

PLEASE SUBMIT THIS FORM ALONG WITH YOUR DONATIQRNVEEMBBK 18, 2010 ENSURE INCLUSION INSTIHENT AUCTION CATAL
MAIL* THIS FORM WITH YOUR DONATION TO:

Cindy Barner, CGMP
SGMP NATCAP
4075 Marvin Drive
Indian Head MD 20640
Donation commitment should be sent via email to cindy.barner.ctr@navy.mil

THANK YOU for your support of the Society of Government Meeting Professionals National Capital Chapter!

*Some shippers or delivery services will not deliver to post office boxes. Be sure the service you use will deliver to a post office box address.

15




Summer Splash Re

Margaret Grant, Government Planner Director, 2011 -13

No fear of the Hurricane! The Summer Splash continued on.

Members gathered at the Hilton Gaithersburg to celebrate and have some su
party may have moved indoors but there was still fund to be had. There were
the indoor pool, a hula hoop contest, cards games and board games and a DJ
Members took the opportunity to mix mingle and line dance the storm blues a
were fabulous with a grand prize drawing for a 5 day trip to Hawaii! There were
hot dogs, hamburgers, macaroni salad and potato salad and much more delicic
had. Even through the storm we foun

We would like to thank all of our sponsors:
Leanne Mounts - Lowes Annapolis,
Holly Richards - Westin Alexandria,

Gina Hodges & Towanna Thompson - Washington Suites,

Catherine Brown - USDA,

Hyatt Regency Milwaukee, Trish Brewer - Historic Inns of Annapolis,
Christine Ceceil - Gaylord National, Chesapeake Beach Resort and Spa,

Sara Torrence -Sara Torrence & Associates,

Laura Barber - Courtyard by Marriott Chevy Chase,
The Churchill Hotel,

Crowne Plaza Washington DC Silver Spring,
Doubletree by Hilton Annapolis,

Darnell Belford - Philadelphia,

Lucy Pearson -Williamsburg Hospitality House,
Erica Gordon Hyman -Hilton Waikoloa

Village

Cindy Harperee -Marriott Wardman Park,

June Campola -Baywood Hotels.

aMOH pJeulag Jo Asauno)d oloyd

Iy,
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